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I. George Barna: Introduction 

 
If we want to have an impact, we need to understand whatÕs new  
 

- Changes in media content 
 
 
 
- Consumption 

 
Social networking  

 
Generational differences, interactivity 

 
- Challenges 

 
Media are changing peopleÕs relationships 
 
Personal security is jeopardized 
 
Morals and values are being challenged 

 
 
 
II.  Mark Joseph: Faith leaders and the entertainment world 

 
The uneasy relationship between Christianity and the arts  

 
 

 
Attending a movie is like voting in an election  
 
Pastors have an important role  

 
 

 
Pastoral leadership and the artist  
 

 
 

Impact on society and the world 
 

 
 

For a new generation, change from the Joseph model to the Daniel model 
 

We are media gluttons or 

media anorexics. 

—Brian Godawa, 

Hollywood Worldviews 
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III. Bob Waliszewski: Media discernment 
 

Jesus cares what we watch and listen to  
 
 
Honoring the Lord with entertainment choices?  
 

Setting healthy boundaries and making wise choices 
 
 
Media can also be influential for good 
 
What does the Bible say? 
 

Set guidelines for MySpace, Facebook, and YouTube 
 

 
How to know where the boundaries are: WWJD 
 
 
Five practical suggestions 

 
- Get into your childrenÕs entertainment world 
 
- Set a family standard, and put it in writing  
 
- Base your standard on GodÕs Word  
 
- Use the WWJD concept 
 
- Model wise entertainment choices  

 
 

IV. What can we do about the influence of the media? 
 

Hollywood responds to its god:  money  
 

What gets bought determines what gets made  
 
We have the ability to take control 
 

 
 

V. Discussion 
 

Above all else, guard your heart. 

Ñ Proverbs 4:23 
 

See to it that no one takes you 

captive through hollow and 

deceptive philosophy, which 

depends on human tradition and 

the basic principles of this world 

rather than on Christ 

Ñ Colossians 2:8 
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Resources 
 
 
Revolution 

by George Barna 
www.barna.org 
 

Hollywood Worldviews: Watching Films With 

Wisdom & Discernment 

by Brian Godawa 

Available at www.amazon.com 
 

The Rock & Roll Rebellion: Why People of 

Faith Abandoned Rock Music and Why 

They're Coming Back 

by Mark Joseph  
www.markjoseph.com 
 
Faith, God & Rock ’n’ Roll  

by Mark Joseph 

www.markjoseph.com 
 
 

 “Screen It! Entertainment Reviews for 

Parents” 

www.screenit.com 
 Plugged In Magazine 

www.pluggedinonline.com 
 
“Mark Joseph” 

www.markjoseph.com 
 
“Bully Pulpit News” 

www.bullypulpitnews.com 
 
Pop Goes Religion: Faith In Popular Culture  

by Terry Mattingly & Mark Joseph 
www.markjoseph.com 
 
 “The Barna Update” 

Free Newsletter with BarnaÕs Latest Research 
Sign up at www.barna.org 
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